Carlson Full-Time MBA
Profile — Fall 2009 Entering Students (Class of 2011)

Engineering

Admissions Summary

Applications 548
Admissions 224
Enrolled 104
Statistics
Mean Undergraduate GPA 3.43/4.0
Middle 80% GPA Range 2.96-3.81
Mean GMAT Score 683
Middle 80% GMAT Range 620-745
Mean Work Experience 4.32 years
> 1 Year Experience 74%
Mean iBT TOEFL Score 106

Middle 80% iBT TOEFL Range 96-117

Undergraduate Majors

Business
Administration
25%

Other

Science/Math
19%

12%

Economics
17%

Humanities Social Science
11% 11%

Select Undergraduate Institutions
Brown University Carleton College
Dartmouth College Duke University
Harvard University Macalester College
New York University ~ Penn State University
University of Chicago  University of Michigan
University of Minnesota University of Wisconsin

Tuition & Fees*
Minnesota Residents
Non-MN Residents

$30,459 per year
$42,123 per year

* Fees include Student Services Fee, CSOM Technology Fee, and
University Fees. Fees total approximately $2900 per year, plus
hospitalization insurance, laptop, and the Global Discovery Program
fee. Full-time MBA students are required to purchase a laptop
computer, approximately $1500, at the beginning of the program, and
must participate in the Global Discovery Program during their second
year, the fee for which is $5150 for the class of 2011.
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Demographics
Women 41%
Minorities 18%
International Students 19%
Average Age 28.2

Undergraduate Schools Represented 61

U.S. Geographic Distribution

Mid-Atlantic
Northeast ' 1% :
West 8% °

87%

Countries Represented

Canada China
France Georgia
India Korea
Pakistan Taiwan
Uganda Viet Nam

For more information, please contact:
Full-Time & Part-Time MBA Programs
Carlson School of Management
University of Minnesota

321 19™ Avenue South, Suite 1-110
Minneapolis, MN 55455

Phone: 612-625-5555

Toll Free (U.S.): 1-800-926-9431

Fax: 612-625-1012

Email: ftmba@ umn.edu

Web: carlsonschool.umn.edu/ftmba



Carlson Full-Time MBA

Employment Results — MBA Class of 2009

Employment by Industry

Manufacturing 16%
Financial services 9%
Pharma/Biotech/Healthcare Products 13%
Consumer Products 22%
Consulting services 25%
Other 15%
Employment by Region

International

Mid Atlantic 3.0%

3.0%

Northeast
7.0%

Midwest
87.0%

Employment by Function

Operations/
Production

General Other 3%
Management 3%
3%

Finance/
Accounting
27%

Consulting
30%

Marketing/
Sales
34%

Top Employers

Deloitte Consulting
Target Corporation
General Mills

Best Buy Co., Inc.
Land O’Lakes

Cummins

Ecolab

Johnson & Johnson

Kurt Salmon Associates
Boston Scientific Corporation
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Base salary range $40,000 - $125,000
Mean base salary $92,601
Mean bonus $19,500
Class size 87

Graduates with employment offers 84%

Base Salary Range by Function

Other f) $125,000.00
Operations/Production U $87,000.00
General Management U$85,000.00
Mean $87.641 $40,000 -
Marketing/Sales |l 7} $110,000
Mean $112,222
. $90,000 -
Consulting $125,000
4 Mean $84,444
. . | $50,000 -
Finance/Accounting $100,000

$40,000.00 $60,000.00 $80,000.00$100,000.005120,000.005140,000.00

Class of 2010 Internships

Companies that offered internships 50
Percentage of students with internships 93%
Average internship salary $27.85/hour

For more information, please contact:

Graduate Business Career Center

Carlson School of Management

University of Minnesota

1925 Fourth Street South, Suite 2-100
Minneapolis, MN 55455

Phone: 612-624-0011

Fax: 612-625-8840

Web: www.carlsonschool.umn.edu/Page3237.aspx



